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{2010 W= Q87| 2 HALIA|R| 2 (SH=AH))
1 AtA = 23737 M ¥
X1 2AAE 22685 ¥
AR A7 29
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Al 46422 Y
B o o] g ol A of WA 2] Zhite] it g EE 9 | FHo]
R R R SECEEREE
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o o Message Diffusion in New Media Environment: The Case of
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Microblog Systems (Me2Day and Twitter)
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I. A4 %

1 o) 23

2T ATEE ] tiFatet @A mutd vk 912 Aoile] ARUA el 8 Lol WA a4t
=ict AlEA R A8 ARUA A 7% R Q18] 7]Ee] EAR EAstE AR 7], v
Zel = ABUA A YEY A7 AT AAo] 743t H kel 53, 2009). E3F 714 g7 o] #ste}
o2o] mfo] Amo] 2 (MySpace), ¥]o] A5 (Facebook), #o] 4 E (Cyworld)et Zro] o] 2d YES A

ME27ERIZ71E dom 9 2,09 555 FEoIAA Az AFUAcld 87488 HELJAHHEFE,

2007). whebA] ol thek Golgh Hwk o8, EAE] FekwA] b vlrio] AL chor

A RUA ol do] o] 2ol A A AAH AoltHelEF, 2009). o122 AR o]H §Ae] Mk T
A mEjol7t He ke Batt @42 Yol A ARUACIA RS ot A8ld Sen A4
A7} TSR Aol e FARCHEIET, 2000). ATH o= o] Ze F45 M| 58 o

=2 =& D FHlM = 2A AL Qle Ar|28 mrola g S [1]old Az 7 yAlold

ool A2 20 Au|20] §7 F shbt AHERFEo] A4S B, AT A4Sl fa A

i

B2 EAAE Broad Cas)oh BHE 5 US43 /e Fehe] ARUA A FAlolet

rr

ro

ZoltH(Wikipedia, 2009). 7|2 £t @2, @ whE 77y o] a3} st 2] &2 %t
ZAY RIEE Bl o] o 24 4ol Az ARt ZAY WAoute vtz Helt E o
=72 RSS(Really Simple Syndication) 7153 20| fo]Z 2520 QrollA 2413} BA W2 AlEol

LRStE 22 A9 Ho] 2] QFollA &l 4= lttE S04 o] & Rutd, A4l el g =211, 718

e

iz
olFeAlold T3 E2 v nid o] Al E Sl AL R o] 8T 5 ke Aot o] F%



ntol 2222 0= o] MH|IAE AlEste @ HolA = ARt A] 41 Ay JET 4 Qe Be iyl E
Soff w2 S HAIXE FA e 2 e Tl S o2 2, ddjd ARyAoldE Hol

=74 vl mAAE At 4 ol miLnn ol Vs s AT A= ntolA2 sr s
Ak metd, orefet v Aol Agkely Ustet= A2 ZAwyACld SF LR 1 oA A, #5,
aH| e 2ot ARAE 2] o8 W'} o2 A E ARy Alel T ol sdE 7

nfol 22277 olgte HE5]t w95 thEolHa it

QIHTh nho] 32 22 17} AN I FEW ohie QLEAL, S, 719, A FRL LA o] f

Shihe ool 1A 2 WX A9 ST Flolck A 2008 ¥l Lol Qo] Huto]

ol

e e} n| = R FoA BlY7] AR, Adel T T2 @A 1 R AHE
71E9] A&l Hsh] ol Aol tisf nfo]azE= 10| tEA Q] AH| A1 ESIHE F5f
AAZEo 7 T AFS SARTHIA L 2009). o7t Aol yehdof whet, & Ao AR :
polazErTE Mz nly o] oA mIA A7 54535 BHitE = ook Aol thet 3 aEolA]
AZHE e A (2009)€ #22 7R uAleld &7 o] Wtz Qs w2 fute] sk vielE

YA 7Hs/do] ml-e- o, o] F%(2009)= HEE A& sh= Ateld =T dA2 A4t

(¢}

27 2 Aloleka AWEo 2 vlo| A 222 b frultiojah e A Aoz

o

sk W Alo] A
ARl A FAlah w3l ghte] mae gaba Aolabs B A7 744e A X|sha et met 2
AL (Dutol2g B Teks A 7 RUA oM SolA A7 SHito] AL FE A4S Hopuw
1 PAE Lobri BAE 7ol 8 (QFAHC R nlo] AR B R 1S S5 AFEE 54

FASollutet 24 Fdol ofFA EetAE7te] Hisl] Lothe A =

)
lo
l
S
I

71ZE0] ol Fo1 %l WA A] gHite] Het A= ofold oo Mut, wA Hutdhes FAR 2 HEH
TS 2 A A sk o] g™ Afe o] gatolgtes 2 WA off A= o] Sith(Heat, 2009:Rogers,

2005). 7 2Ate] = s E ARE FH2 R AYPE o] e, E B A



Tty A< (Deutchmann & Danielson, 1960)-2 oto]AIste] thE & o] Anby], alAZ=2 & (Explorer) 1 &

tlo

/8 FHAL G 2vte] nl= FR o] I 2 A SS Fol w20 S e e dojdti= A
gHs WthRogers, 2005). 12811 WA 7} B 22 (Basil & Brown, 1994)9] uj2] &£0] HIV 74 Aol
it A Aop B4 22 A0} Ato]dl(Rogers & Seidel, 2001)¢] 2001 & 911 =] 2] 2] 5]
AFSEAT. ol AFE2 F= w20 AuE, Aut w45, 1 AP Y, 37 ws 1S5 A,

ERQlofA] MG o] 5 A Anpabygof IH QAT F4 Aot 2 9A 9] sh9jAg o2 o] Fof

Aeke AHLS SrE ST TF, 2009).

SHAIR 7| 29] QTEL BATEE HAIA Y £, AHGEE vlrole] &4, At AFgAto]

YESI &40 thet BEAQ Fe PEgc 183 H2e] ARUAH 34 0] Wkt

Aok AH8)2] 5o BAL sk TAeke $Ao] G 7 D Floleka Anska gk, ukebd
2 AL A2 ARUANH FANA AR Ast o] ofwatA] dob olck. A0 A

Aol & = 84E WAA 2 A, YEH A= AT & 7|&4-8 1 (Technology Acceptance

Medel, ©o|s} TAM), Al&H Y] o] =(Theory of Planned Begaviour, ©]5} TPB), €4t o] Z(Diffuson

—
o
(@)
(@]
=

=
>
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re
ruhi
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Hm

A (Social Network Analysis,©]5F SNA)-& ol |22 v]r]o] gHF o] A 2]
AR A Z] A4t HElS A sF I otet, whebA] 2 ATR] A WA AFE A< HIAA] ZHib]

V&= FT 84, WA Tt Q4= A= vA Ao $4, AR-Ee virole] £4, A3t AHAe]
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Programmin Interface)& A1} QIek. wletA] olefat Hlole] o] that ol g0 2ekel A
A}§AE Afolo] QofLb ol o] it olshet F o] Hick GolshHor, 2 AZIe] Tt - obe}
QApo] 2L Aol i SHALS] B2 o 4+ 9/ Hgieh. webA] B A7 vlAXE Holestetn

FAY 7 e velArER T A0 S ol 86l vl A2 54 olgrell ¥t 71 = A

sl E¢E e} nlFlo] QoA Ut AZE AR Rk 2 BAEE wAA] fdS 245 H7|=2

shlet. 5] A2 SHite] e,

ftlo
AN
Am
ox
o
=N
1o,
>
=
2
i)
ru
ke
[
o,

H1E 471 Weibull #2215 o}
AP LR o]4i7]2] ERam ] @k Rogers of h2 ofo]t] o2 Aeshs 7Hgl0] 42 Alzke]
Ate] wpet FANEE 7]F 07 e me] Ho g WASH, 1T BEESY wao] Ao thehd
SFAATH(Rogers, 2005) 2 9= Rogers 0] A A7} ato] 225271 Qo A& FASHA UEht=A]
S thE o e ehbia] s B Zolth. 18 St mhgel 4 AR EE oA, 2 A4

ARGARE] ALS| A A S22 @7 HlolEE Ao R Sate] oFatell A miAlel A Ql o] AbelE Lo

Probability density function

a9 1. 2E 2k g (o] gholl e Heh
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& A7 vhelaR SRR FrY o] oA HIAIA] 2itel Hiek tiFA] Sofl (DHAA]
ghite] dFe FE 24, Aol Bt A7} (2) vholAzE R4 £ FA0f et gHite] wj e v}

E4] B FF ek T AL £FAE 2T Uk

A HAIZ] il dFS F= 849t wAof digh s w4 2, 7]e4-8 29 (Technical
Acceptance Model)3} 24t o] 2 (Diffusion theory), AF2] A2 24 (Social network analysis) 2} TH =

71E9] A7Ee AHEorA il gIE FE T8 805 FE5H] HAA] 4t RES A O

o
2
fol
>,
ko
O,
O
=)
o,
u
Hl
|
>
oo
B
I
>,
|\
o
sk
=)
%9,
k1
Jhu
s

= T35 PG RE S

ol A gt Rl {5k 2hgdol ol Tt R i et vl= o] ARgAES HlaLske] HiAA]

=22 o]z S2IA 54 FA o gl 2hte] 'yt S of et 'S A3ttt o]
AT 54 olare BT 5 e FAOlE AAst] 1 olsrt ntolaz2 221 Qb4 SitE = a3t
FAH Z2 FA018] B2 Lotir] et ol & fsll WA vl Hdle 7]l wet 54 ol
FASH Ht. oldf HlolH& EfE et nlRHolol A AlESIAL e F APIE ARS-SHA
ol FolAAl Hrt. folil glolH & At whE 54 FAR o]Foi 2o Rl
d

Weibull distribution & ©]-83]| Zu} Jufjof 2 toj o 2 BFSir} o] &

B
)
e
il
I
El
ol
i)
£
N
2L
<
=)
ru
el
2
lo
ko
i)
o
.
(o]
9,
;
e

ol Atole] zpol, £}

3.1, HiA|IR] AT HEFS FE 24, A0 st A

1E
=

o

24 (Diffusion) o3t sht2] 7H el o] ARR|AI A 74 dE AtelollA A|7ke] Z it uhet £ A

=

ol ARUAl A== g o2t Eettt (Rogers, 2005). ©] 7HE S =IA1Z] SHitol] A-g-af £ of, #|A]A]

o)

ZiF(Message Diffusion) o]t “shto] HIAZ] 7} ALS|AA] 3 L5 Atolofl A A7He] A atof] what £
Ad& Fof AruAlel s s WA ol & 4 vt et Ba ARt U8& A "HAI A 9] AL (the

transport of message) “T} “H|A] %] 2] 4=&-(the acceptance of message)“ 2] T A LT} H A A]

Sibolgt “shito] WA E ALS] g A5 o] A7He] Aol whet £ Ald-g S5l ALstal 85k



wgrolet Wt 4 Qlok. A= jF Abgo] B4 AdS ol mIAIA]ofl ot 4-g5te] E ohE Ado
HAIZ|E AL st BHgolm AR Aol A2 4 AW 92| A& e BAAEE 87
Aol & WHEsHA g o & wA|A] Hujr} o] foj ek, wheha] wA|Z] ghitoll= (1) HIA A (Message),
(2) A2 (Channel), (3) YIEE | A (network) & & Lol & & Qlth, 4-2Hd (Swanson, 1987)9] A&

A (information channel) @] ARg-of] Tt Ao e K o] A} Afd ol et H2AH-2 T2t 84-0]H
AstAol @ A2 Qs Ajg Aelo] gapa 4 82 Btk I8 el E AN Hossain & de Silva,
2009 2221 7MY FEANAE 7]e4-8RE(TAM)o] 2842 4= itk T35t o Yot A3
AAY XS B Y E YT (social network) 2] EAL W5t 2L 7]&5-8 RS A|eHiT)

OlAEE HIF oIS Wl WAIA o] SA443 Ad Y] £, B YEYA L HAo] npe|ArE R QFollA

AI7HA] @axofl sl Ae H7] oA HAIZ] EA4to]] Q1o A HiAIZ|eF Ad ofl Tisl 7l qlo] Q1AIsh=
Lol o= AdYstal ittt IT ¥4 7] A=l ¥t 7e-8 R (TAM) A= 1x]-
T ] (perceived ease of use), AAH -84 (perceived usefulness)2 8 H4E AAste] ndl-&
THACH B ot FA7H] TA] Tt AQ1 A|gE P50l Z(TBP)oIA &= aF-Fof tigh
= (Attitudes), AF2]A 8 (Subjective norms), AX]H Y5 ZZH(perceived behavioral control)o]2h=
7hQ1o] QIz|st= Hlof sl 55k o+l Ath(Davis, 1989) (Ajzen, 1991). EF €-4to] Z(diffusion
theory)= HI o= oF thefet it Aol A e Ao dish 77 )lE 2] A" £/80] 7 Z=lE2] 1A
HeF 5 oF 50%E Agethal etth(Rogers, 2005). 2= o] AE2 M 2% 7]& 52 ofo|Hol&

wol5Y 1 £g712] QA4 S0 g FA S BAFE AV Wk 122 WA AL 7165

o

ofojtjolo] et oot JH, Friet g2 A ek 4 e, A= HAAE 7IE &2 otolyoet



HAA]., ZAZ(Rogers) @A) BEE ks AHAS 53 2k S4oln] AR
A7) salience) THEF Q141 Abgtabe} chetha Waeh(1995), B3k 1 @A 0l3t s Aol

AtElAl Qs Tajt Ao A EE AE Bohe 2o Al o) w2 dAEe Zdertal

QY 24 B B2 FRE FT5P] o1 FH ARSI WS Ay AP, ok WA
3 Fefol7] W] lAA] Aol GlolH FRE 291G ] 8-S vIFOR G55 2 4 ek

A RiAE wAA7E el Al Sa5H A EE ALk, = WA 2] @A (salience) {1H| o] 22 Aot

T & (ego involvement) S ¥t gt Ztol T Ll w2 S o] B A wehsta Al

jaim)
24
)
=
N
rir
of
]
o

o &otazt gt F2tn A2 = (Muzafer Sherif) o] AF2]2 o] &of A7fE /g o= Shutof] A of tiet
M2 PAAE oJu|gtH(FFU A0l A0l2, pp.101-102). AHA Al F235H Q14 d4= Huto] 577}
AL 78T 4 ek AAR A32009)9] M2 nlv] o] g0 A o] 74 Hute]] Tk Aol A]
oA FRsHAY WS 2 Aert wAE APt 849S At o]t A e A
oftizt Blel 2 Y Aol FasAU BA Sle 245 ¢ dEstele o&rt Fstrtal grsl

olek. whebA] WA A] 400 Aok gholmet Rl Phol ek WS AT 4 gic,

+ WA= wA A 9] G417 (Innovation) oo, $FA Aol HiF2e] w4 A+ 2 ARE
SHOR ool Ht}. wtebA HA|x]9] ¢ Aol HIAA]E HtE AFellA F& Aol & 4

At Lot FAA /A, 224, A A=A eh 22 SAdo] Al ek &+ A

Eae}
_l_}sl

st

o= A

rlr
=)
>,
R
1o
I
oX
Mo
=)
>,
R
il
R
B=)
et}
o
=
i
=2
é
I‘IF
fol
2
@
o
Q
rS
i)

A FHA LI ALSE Auke] Bk AT A B AT $9E 49 Auhs
ool A7) gh Aole, E Hikk AN -84 NERS Wol AR YFOIZ(TPR)OIA Tl
#4314 7 (Subjective norm) Tt 291119k 4961 ] A4 Tohe A1 74 Gocial value), 5 AF314
Aot AEL ol ZL 7118 TeHgH(Ajzen, 1991; Sweeney & Soutar, 2001). 18] o] £ dA7=

&4 Psoleoll dd= Wokedl gl d AsoleolM FHA Aol FEE e T4 fHeR

v}

Ndete| el F84 ol s ol YD ZA7ESHA] ¢b& A7l tiet Abel 4] b= ol el

10



v

A2 olujshe] g8 E-S AN F a3 erlSo] AHAle] B oA A2 A17ke Bad

THA AET 259 7ol #8514 she 71 5710l T2 Terh(elA4l, 2006)
opzlero = WAz o] tisf AH4le] =7]& A=A (credibility) o]t /83 =] w24 iy of

ARALE AT 2 v]eo] Aol AR IFS F

odl
filo
N
rlr
e
g 4
>
Hl
0%
N}
st
>
%9
o
q
A
>
)
L
N
>
o
o
=

urebA] WA 2] o] A=Al wAlA] dute] <

WeSE Ante] $71 AW Aolet AZdt,

AEH O HA|R] Bitel| S FE A 42 F8 Hed2 (DEA A diet

AL (Ao ERRD, uIA A e A4, G)IAIAE Autgie wf Ao Al Eoke &}, (A A]of] Hiet

Ad. AFrE2 B4, Bubd, fAds), o, o] #], IR E wAA S thefet 7wy Aol A

Ade 74A T glow] g wat, WA 2] wat th2 ARUA A Ade At sl w

ARUZolH 7140 Bat 7} s AzE o] Lojude] utet ofe] 7hA] wpg o R B4 AR A2 4

ZAFyAel A Qade Aest= 7]F2 AR 7|<&(information technology) a~&-of 3t 1791
71&e- 82 (TAM)OA 2+ 4= ltk(Davis, 1989). 2| &2] & o] 7| FyAlo]d fEde 44
ArUAlel A niH ol & o] &5l o]FojAH oW njtolE AMgSh= 7he A= 7 7lES 85t 7het

FAFSE I o] = Ao}, whabA] HIA|Z] Eitef Qloj Mk 7|a4-g o] FES AR 4= Qi mT o]
Ad o AAH AR H O (Ease of Use), JIAH 7873 (Usefulness), 12]a1 SHE T 7]e4-8 L d o A
A Alot= Q1A H EA4-3(perceived playfulness)o] 2 2-& Ash= M2 AH8-E 4= Itk (Moon &

Kim, 2001). Moon 2 dE2to]gdla tid o2 g A7 wigo] 22 AEtolA dojut= nfo]22



SERIME IAE E7=2 ¥d2 A 4 vk A= vpo]A2ER T QoA wiAA] gt FF

=0 =ot2 el ot 224 ez e Ve SRR (TAM) O] Al JQ1, AR o)A, 1A

i

r

878, dAE E7=2 WAIA] gl ¥ € A2z et

HEHZ AryAeldo] o]Fo] A wis &3] HAIAE Hule AFd} jh=
At (Sender&Receiver), A== WA A (Message), FIA A& vi7isi = AI'd (Channel) &2 ©]Fo] X1},
A= HAR= Agel ofsfl A 7HsstH Aol §A olF 7hsoitt. mAIA] 242 WAAZ A
ol HIAAl 22 EAA7E AS A" DA Mz 22MHARZEAE E 3D em o 5de AAE
AZA =, ofuff HAIA] 220 MEQSA ST M2 220 HEA 54 0] tA[A] &itel] &=
A Hrt.

YEDE AFgAe] Q12 ST Do) 4Takge] FuhRolet Aol o] gtk no] 22

£4& 72 dot. wEhA oAz SsrTztE Ade Sl B e AHEAE] HES A 542 HAA]

5% 597 (centrality) I} AFo] A2/ (betweenness), PFA|BF O 2 Y| E 9|39 £A4-& Yehd 4= 9=
S8} Centralization) IEQ A EAS ST 4 A= 7ido] AR 2 AFoA= AA HEHAE

& Qe A= s ek jEgetty

71742 9] =l nhe|AR SR AT 2 AFelH AAgollM et WA A dut, —— = oiAlE

o] &3t FATHE Al WA A] Aol e F= 7 (constructs) AR HAIZEA; AEEA;
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=
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il g FE Aot 74 A Fal e GEE oOFRA(AMOS)E AR FREEARYE S

=0 Aolet. et Ff AHGAIE T 0T AL§AFE ] ol ]S Fo) Bt 4|7 SHate] T

3200|3222 100 S A0 23t k0| THEIDH SYO| B BT

)" e @ 2 >0

|

—

=

=
e |

y
0

Qlo] Ao ALStEm T k9] Ftel Weibull 2 (distribution)S FIELE FAl o2 oFo] A4
B2 Z Aol 2= o] JHiE Aok, HoH(A)E2 2AYS AA3I) o] 42 712 5S

AZto 2 Aetal Al 25 WA dgd HEaet P o, HAA7E AlZbellmtet vehtE Rl o]
&

el A bl e BA o= et (I 1, (1H 2, <d 3 =),
whebA] o] i ofefol 2 AR AASHEF T Zlo|c.

3.2.1. GlOJE £ Y 24

14



SH, FA FAS WED 5 Gk B Tol2 AT 1ES AT ol wret glole S

T 2 A7) B}l ulF o] (Me2Day) @t ES1H (Twitter) ol A Al-5-5h= HIolHE |82 &

pacs
k1
o
ne
2
ollH"

2 API(Application Programmin Interface)E ©]-85to] ohA AAH FA|@} 1o Sflgst=
cofof thgt glo]E] SR ek LA A o= AR 4 Sl HlolH = (DEA ol Ego6h=

=EHENeE D)ZF2te] Zo] 2o AIZE, 3)29] W8, (D=2 AAE o AH8H miAle] F7, O) 2=

24 AFg AL £ (oFelt], 7 B2 B 9 (ollower)©] 4 o] e,

k00 |+ H e Er

#=0
=22 U=

=208 HF 5

B Y=t Y

20| Moj7 A7}

I ok, floflA 42 54 @olE xetst= e S dlol8E Weibull distribution of] 2F5=0]
AZte| M2 =X O x 2 vifto] B 5| T o] EXof ufefa] FAE ESI= 5 HolE2 EFote
A5 g Zo|tt, oA Aojxl Zt Hojo Sfgol= H4-2 ot o] I 70| (a)Rogers 7F L3t S A,

(A} e 2WRE F45] SAEE T4, o] BAtolo] o el 1T (b))% 2L FA 5 Tha

15



(=) (b
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(d)

0] k o 2 gl whet ol ghel ol HE FEAL LA 3L Aol A Rl w7} 7]
ZA|0) 54L At o|ohgh A7 ST AL T BhA 0] WIE et A 3 Aol A o] 917 (5
AH)E o FA et WjAR] BAIS Am s o} ge] 4|5 sHksh=e] 2443l 7]e] (soucer, critical

mass)E ¢ AHEARE S B4l HislA At 53] ARSARe] A 27t 52 A Hot, HA|#] Huto|

)
Ju
)
o
H
N
2
ol
o
rlr
pou)
i)
rO

7] B2 AETA 2] THEAo] XA Skl AHA gL sHex] FAd

npA ke 2 = (Me2Day) @b =2 (Twitter) | A Weh= F4| 243 238 9] 544, wAIA]
Autabs o] 548 A= vlaste] 2ob. oA wIA 2] 242 Az 9] LAdof = e Aol
Argstatt. 12| wAA] 4 ole T (Rpot/ErRD), A, a3, A=A of vl 7ol ¥
A7dSHAAL o] H12 B 1A1F I ot} o2t IR I 2 Are]7E ZHA| AL Qe A A, 7HA], 22t

&= o= 7 W 2ol 22 =7HE R be2A yehd & v Tt =71 AR miAlof] st /14,
7
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ES, o] A= () Fuld o] EelA ehite] Bags Ao =zm Abe] 444, &2 714, g,
oA B 25 A A HME AAClFE OFF A718E AryAelde] dge =

oAz SR e E85te) ARl 7HAE Adual & 4 St

o] A (3) BH4t] mOF B2 Fejv} wlAIA| o] SHolt A wiAo] uetA o BA ek TtE
B A20] APek 0|0l 2t ARUAY Y140 A0 WAX T} Sats Fzet

252 FHFORA, WAK ] S4o] S| 4T ol TAZ 7P LA, k] AHEH iAo R

¢
r

AS 7R A Eo2 N, gtoz HE ot zbael 1 FA thE Q]

AR AN Bl A vl A1) Sate] et Zdg A 2 4 e,

TFARCR 2 A7 F 3 A AFEZAQ wAA] gt BE O] ft=y) n)=o] v gigh A4S
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AT YA aFE

Lato] AHA| Aelsh AL A=A Configurations of social relations in different media: F2F,
A= email, messenger, mobile phone, and SMS
AA T8 AR () A () 8&2(0) I=E3]()
A oAz 1980290 3380 47(O) 551 40)

This study analyzes the configurations of communication relationships in Korea through face-
to—face, email, instant messaging, mobile phone, and short message service media. Through a web
survey, we asked respondents to identify (1) for each of the five media (2) up to five of their most
frequent communication partners, (3) the partner's social role (including colleagues, family, friends),
and (4) their own employment category. Individual-level and network—level analyses were used to
compare variations in communication relationships and configurations of relationships among social
roles overall, within each medium, and for different employment categories, and to identify
configurations of relationships across media. IM, SMS, and mobile phone are distinctive media for
students, mobile phone for homeworkers, and email for organizational workers. Moreover, mobile
phones tend to be used in reinforcing strong social ties, and text—based CMC media tend to be used
in expanding relationships with weak ties. Finally, face—to—face (FtF) seems to be a universal medium

without significant differences across respondents’ employment categories.
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Comparing academic hyperlink structures with journal
2ol A st A7LH
publishing in Korea: A social network analysis. Science
A=
f Communication,
JA 7 A0 GA () er=2](0) J=551()
A oAz 13802930 3%50) 470 5%01440)

This article describes the structure of academic hyperlinks embedded in universities’ Web sites
hosted in Korea and examines the relationship between the structure of this hyperlink network and
the journal publishing of universities. Studying the two phenomena together helps in understanding
the changing process of communication created and sustained through traditional and emerging
communication media. Four groups with distinctive features were identified. One group (A) was
composed of members who had the highest efficiency in terms of the structural whole concept, and
they had received the highest number of hyperlinks with other universities. The first group (A)
showed high numbers of out—links toward two other groups (C and D). However, one group (C)
had a relatively significant number of links to other members in the same group (within—group links),
while the other group (D) did not. Analysis confirmed that hyperlink creation and reception correlate
with authorship, indicating that expanding one’s research identity via hyper—links might be an

indicator of the productiveness of researchers and research institutes.
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