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A Study on Factors Influencing Web Site Customer Satisfaction
- Focus on Web site of Universities in Korea -

Kyung Keun Lee, Young Noh

Abstract

The purpose of this study was to explore and verify the factors influencing
web site customer satisfaction in the Korea Universities. There were 233
questionnaires used for the main part of the analysis, collected from three
independent samples of respondents. The Questionnaire was distributed to the
students of Korea Universities. The analysis results revealed that ease of use,
attractiveness, information quality and interaction quality were major influential
independent variables on the customer satisfaction of web site service
quality.



